
Preface ix
Acknowledgments xvii

Introduction: Identity, Belonging, and Religious 
Lifestyle Branding (Fashion Bibles, Bhangra Parties, 
and Muslim Pop) 1

LYNN SCHOFIELD CLARK

PART ONE

Selling, Influencing, Publishing, Purchasing: 
Establishing and Participating in the Mediated 

Religious Marketplace

1 Free Grace, Free Books, Free Riders: The Economics of 
Religious Publishing in Early Nineteenth-Century America 37

DAVID NORD

2 Making Money, Saving Souls: Christian Bookstores and 
the Commodification of Christianity 67

ANNE L. BORDEN

3 “Jewish Space Aliens Are Lucky to Be Free!”: Religious 
Distinctiveness, Media, and Markets in Jewish Children’s 
Culture 90

HILLARY WARREN

PART TWO

Religion and Politics in Tension: Mobilization and 
Mission through Media and Material Artifacts

4 Literacy in the Eye of the Conversion Storm 105

GAURI VISWANATHAN

CONTENTS

Prelims.qxd  11/25/06  5:03 PM  Page vii



5 Mary as Media Icon: Gender and Militancy in 
Twentieth-Century U.S. Roman Catholic 
Devotional Media 123

MARYELLEN DAVIS

6 Cartoon Wars: The Prince of Egypt in Retrospect 154

ERICA SHEEN

PART THREE

Representations of the Religious “Other” in 
Popular Media and in the Marketplace

7 Evangelicalism and the Presidential Election of 1960: 
The “Catholic Question” in Christianity Today Magazine 171

PHYLLIS E. ALSDURF

8 Religion as Rhetorical Resource: The Muslim Immigrant 
in (Danish) Public Discourse 198

FERRUH YILMAZ

9 “Blowing the Cover”: Imaging Religious Functionaries in 
Ghanaian/Nigerian Films 224

KWABENA ASAMOAH-GYADU

PART FOUR

Media Courted, Media Resisted: Popular 
Rituals and Artifacts in the Crafting of 

New Public Religious Practices

10 “Media Mecca”: Tensions, Tropes, and Techno-Pagans at 
the Burning Man Festival 247

LEE GILMORE

11 Day of the Dead as a New U.S. Holiday: Ritual, Media, 
and Material Culture in the Quest for Connection 280

REGINA M. MARCHI

Afterword 308

STEWART M. HOOVER

Contributors 315
Index 319

CONTENTSvi i i

Prelims.qxd  11/25/06  5:03 PM  Page viii




